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Great Salt Lake Shoreland Plans

0 Davis County (2003)

m 9cities/1 county

0 Salt Lake County (2003)
m 1 city/1 county




ENVIRONMENTAL

(2004)
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Wasatch Choices for 2040

(2005)

Join the Gonversatiion!

. ot countied voiced their preferences for futurg rogy,
o

100 g xh Choices 2040 public
5 o yousing in the Wasa poblk workshopy.
™’
.a' e di thele n-l-'""‘“
et P

Attend an Open House to Voice Your Opinion:

Wednesday July 27th — 5:30 pm. 10 7:30 pn. Wednesday August 3nd - 5:30 p.m. 10 7:30 pm. .
Sondy City Hall — Top Floee Cobmbus Senlor Commualty Center
10000 South Centenvidl Parkwoy 2531 South 400 Eag, Salt Loke Oty
For mere information, go to wmnvblmnuhomfm

‘Wemaich Cheices 2040 is the peocan o develop cur regisn's offial long-rangs ransp: plan.
Light refrashmanis provided.
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(2007)
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VISTON DIXIE

VISION DIXIE

Making a Better Washington County




Downtown Rising (2007)
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(2010)

o  More than 16,000
residents
participated

o Over 25,000
comments

The Transportation Scenarios:

ScenariosA&B

Commuters will be able to
travel from Fark City to Sait Lak= |

Scerorio B trafl heads City's
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Il :“*,L’i"j-' Wasatch choice for 2040
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2011 to 2013

Envision Tomorrow Plus
Form-Based Code
Assessing Barriers to TOD

Demonstration Sites to Apply
the New Tools
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“A Bear in the Woods”

HEART>MIND

STRATEGIES




American Plastics Council

It's the late 80’s and the planet is
drowning in garbage—plastics
becomes a symbol for the problem.

Industry had same favorability rating as
tobacco.

More than 250 pieces of restrictive
legislation at state and local levels.

" PLANET OF THE YEAR

Endangered Earth

HEART>MIND

STRATEGIES



Consumer Erosion Undercut Policy-maker Progress

45% - Benefits 63% - Risks
31% - Risks 26% - Benefits
1987 1992

Opinion Survey: Do the benefits of plastic outweigh the risks of plastic, or do the risks of plastic
outweigh its benefits?



“Raining Plastic” — Campaign Before Values Strategy

HEART>:=MIND

STRATEGIES




Benefits of plastics that deliver less stress and worry over

personal and family health and safety and sense of peace of Family Quality of Life

mind help the public conclude benefits of plastics outweigh
environmental risk.

Me

Improved Personal and

Leading to Greater

Personal and Family

Less Worry Over

Health and Safety

-

Living Safer,
Healthier Lives

Durability
Shatter Resistance
Medical Uses
Food Protection

Plastics

Consistent execution in support of
the strategic framework



“The End” — Final ad

HEART>MIND

STRATEGIES







Hurricane

HEART>MIND

STRATEGIES




Steel Feel the Strength: Recycle

HEART>MIND

STRATEGIES




Steel Feel the Strength: Shark Cage

HEART>MIND

STRATEGIES




Wyoming Values Pathways

Self esteem

Peace of mind

Personal

satisfaction

Personal happiness Well being

Per50|_1al
Personal : SISy
Freedom happiness Aty Belonging Freedom
I've d Spend time with . .
g\;/gwo?;ba family/friends Better quality of life
More worry
Makes me Healthy lifestyle
Can’t do other things happy \
Less (more) stress/
(Not) Relaxing
Can’t provide
for others Less worry

Open Spaces/Great Outdoors

| Caring and Safe Community

Disrupts routine

‘ Economlc Impact ‘

Feel safe

Kids have a

better future/
opportunities

Education
system

Can’t do

other things Makes life

harder

Costs money Takes time Can egjoy the
Peonl€ | Sense of Have _fewer b outdoors
eplélease community choices  Cah be
C?«Eotneei/m Children/Family
are safe Must travel
Neighbors look
out for each . A
; Open | Outdoor
Jobs/Work . L s o Healthcare  Shopping is (
unavailable ~ Cost of living People are esgoiner/'liii € unavailable inaccessible | SPaces ' recreation
\ neighborly/friendly
Does not attract Lack of i
) . . No environmental
busmess/ln{stry \ things to do impact

Weak economy Small town feeling

People don’t move to Wyoming

Not crowded/Not a lot of people



Overall Map: Envision Hawalii — Dominant Pathway

Personal happiness

Personal

P‘?ésonal Personal security _ Accomplishment \ Well being
” pride happiness ellbeing  paace of mind  Personal Peace of mind
E satisfaction
g Well being
A \ Less stress Betier quamy oflfe Less stress
Less worry Makes me happy N\ Enioy lfe N
Ohana ) I 1
Ohana means family in an extended
A sense of the term. It emphasizes that \
_ . family and friends are bound Pay
5 lose/Connected " together to cooperate and remember
£ ommunity

Ll

Children succeed/
become
successful adults

... our ancestors and care and look out
== for our children’s future.

Safe commynity

‘_gc ; Know everyone y . .

S| oo, incommuniy Ohana can describe a community, a e
3 . . 2
;igmghe circle of friends, who share common /
generatons goals and values.

@ Divefsity ,atmosphe}e ?_avzrar:nny/

E of people  [|Nature/ riends here Less traffic / Jobs/Work
éucational Small town Environment congestion available
system Friendly peoplefige!

| N l Jgbs/Work Y,
e ecvy)rf]?r?l?”iy alailable  Shopping is
closelaccessible ~ BEUer

L roads
Cost of living

Attracts the right type gf

’ i i i Less construction/
people into community| ity shares Affordable housing

development
My values/beliefs



Superstition Vistas — Three Key Values Orientations

g :
< Aecomplishment
>
Better Community/  Doing a Good Job
Society as a Parent
AV V
:
=
il
IS5 ~
E o
= ChlldrenIHav? af ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
Children Good Quality of Life
Sﬁggg:g;?ul I/Family Will be Sa
More Career

< Opportunities Ty ouer
< pp Taxes/Cost
-% of Living
% d 0 VUULAOOTIS/ \
8 Do Outdoor Activities

Less Burden
Children Learn on Services

More Low Crime/
Less Societal
» Problerms— — — — /R IS A
£ )  JobsWork Sense of
2 Educational A AW pyziaie Community Orientec
Z System  pgution Have Family/
No Ilfegal Friends Here Weather
igrati Close Proximity
Immigration ey qefiiquiet _ Neighborly/ to Different ~  scenic
Neighborhood Friendly People Places

Beauty

Air Quality/ Less
PoIIut%n*

f Esteem

Better Quality of Life

Do Other Thing

Preserve
Environment/
Open Space

Freedom

In Control

S

Less rlve Time/
Commute

Increasing

Population

Adequate
Infrastructure

Things are,
Locall Accessible



Central Florida Quality of Life Decision Making Map

PERSONAL ENJOYMENT

PEACE OF MIND

FAMILY LOVE PEACE OF MIND §
c
WELL BEING 2

SELF PERSONAL PERSONAL

SECURITY ENJOYMENT
PERSONAL SATISFACTION
DO A GOOD JOB AS SPEND TIME WITH QUALITY
A PARENT FAMILY / FRIENDS OF LIFE
LESS DO OTHER LESS ENJOY
STRESS THINGS STRESS LIFE
/ MAKES ME m
HAPPY 3
PROLONGS LIFE LESS WORRY S
SPEND MONEY <)
OTHER THINGS \ H
/ HEALTHY FEEL SAFE
LIFESTYLE
MAKE MORE
R MONEY- - e o e e e e Y A oA - —=NAIURE _ |2 R S M
CHILDREN HAVE 1 SAVES ME TIME HAVE BENEFIT
BETTER S'l:Jé'-\LITY OF PRIVACY/ [ FLORIDA g
ROADS SAFE NOT BOTHER Economy| @
TO DRIVE CAN GO OUTDOORS / OTHERS =3
DO OUTDOOR ACTIVITIES ]
o
BRING
CHILDREN WILL IN CAN BE
LEARN BETTER LESS TRAFFIC TOl’\JARIS ACTIVE
JOBS/WORK

GOOD LESS THINGS

SCHOOL OVERCROWDING ~AVAILABLE THINGS ~— HAVE = THE SUN/ NATURAL SAFE/SECUR LARGE LOCAL!
SVSTEM  IN SCHOOLS ARELOCAL  FAMILY WEATHER E LOTS/ ACCESSIBLE

/ HERE ENVIRONMEN COMMUNITY YARDS
\ PLANNING ACCESSIBL NEIGHBORLY -
FOR ADEQUATE E THE BEACH LOW CRIME / FRIENDLY JAS VARIETY OF &
PARKS
LIMITED GROWTH GROWTH |NFRASTRUCTURE PEOPLE

THINGS TO DO%




Three Foundational Values Pillars

High Quality Peace of
of Life from Mind and

Enjoyment in Security
Family from Living
Friendly in Safe and
Activity Secure

Nature Allows Communities

Community
and Parental
Peace and

Pride
Through
Good
Educational
Opportunitie
S

HEART>=MIND

STRATEGIES
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Key Barrier to Quality of Life:
High Cost of Living

The high cost of living
and housing in San
Diego, combined with
the scarcity of good-
paying jobs, forces many
residents (or their
children) to live a lower
quality of life or leave
the area altogether,
resulting in worry and
stress and robbing them
of peace of mind and
happiness.

Can’t Afford Residents
To Live and
Enj Oy Lack of well being,

unhappiness,
no peace of mind

Worry, Stress,
Poor Quality of Life

Can't afford to
live, have to leave
community ' ISSuUe€s

Housing

High cost of living,
expensive housing,

Jobs/wages

Cost of living
shortage of jobs Transportation

San Diego

costs
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How does values-based
communication work?




VALUES BASED RESEARCH:
Connecting the Rational and Emotional Elements in

Decision-Making
Personal Valuesl

—m——
——
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Emotional Benefits & Conseque%

EMOTIONAL
LEVEL

Rational Beneftis & Consequences’ Persuade by Reason;
= Motivate through Emotion

R
B gl

PP

RATIONAL
LEVEL



Exercise
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Values Research by Envision Utah




Envision Utah
Quality Growth Strategy
(1997)




Life in Utah

PERSC L VALUES

PSYCHO-SOCIAL CONSEQUENCES

FUNCTIONAL CONSEQLU ENCES Become a Vicﬁm Of
Crime Children Handle Life’s

Problems Save Time

Will (Not) Be

\ |/

W
Af{?\:?:gble Crige ‘ Educational Climate
7 CII;DS " System Outdoor
High Income . ure Recreation Air
Level Taxes PE‘;&';: Good Place for | Traffic Quality

Family/Children  scenic Beauty I
Infrastructure

The People



Safe and Secure Environment
Gateway Value

More | Will (Not) Be Sic

Save Crowds Children More Car

Money Learn More Accidents

‘ Gain ave More  Choices \

Knowledge
r4
o Af{?\:f:gble Crige I Educational Climate
7 LDS System Outdoor
High Income . Church Recreation Air
Level Taxes Populatio Good Place for | Traffic Quality
Sl Family/Children  scenic Beauty |
—_— Infrastructure

The People



Personal & Community Enrichment
Gateway Value

Self Esteem

Get Along
With Others

/

Feel Good

Viore
Save Crowds
Money ‘

Personal
Security

Less Worry

e

Feel IS<:||’e

Commonly
Held Ideas -

Children Handle Life’s

Problems

More Car
Accidents

\

/)

ATTRIBUTES Affordable Crime
L}vi ng

High Income Population

Outdoor
Recreation

Scenic Beauty

Traffic
|

Climate \

Air
Quality

Infrastructure



Financial Security Peace.
o n

Self Esteem

Better Quality
Provide Care of Life

In Control for Family Less Worry

Buy Other
Things

More
. More Car
Crowds L ;I::d,;f :r - Accidents
‘ Gain Have More Choices /\
Knowledge
/
AT " Crige Educational Climate \
— System Employment
. Opportunities Air
. P‘g:_:'\"’v"':“ Good Place for | Traffic Quality
N Family/Children B |
L The Peosl ~ Opportunities Infrastructure
e People



Peace

Personal Time and Opportunity Feace

PERSONAL VALUES

Personal
Security

Self Esteem

Family
Love

N

PSYCHO-SOCIAL  CONSEQUENCES

< o

With Ot

/

Feel Good

In Control Better Quality

of Life
hers Less Worry

Feel Safe
Buy Other
................... Thigs.........ooooovvree

Become a Victim of
Crime

Commonly

o covous | HEiGEeas
FUNCTIONAL CONSEQUENCES

21%

Personal Self Esteem
Enjoyment Self /
Satisfaction
Accomplishment
Makes Me Happy Feel

Do a Better Healthy

Less Stress Job

Spend Time
With Family

Do Other Things

Children Handle Life’s
Problems

Save Time
Will (Not) Be Sick







2007 Values Map: New Pathways

Peace
Personal Self Esteem
Self Esteem Persona Enjoyment Self
amily | Security Satisfaction
ISR SN SRR N ) I S Freedom\_J.___\_ < _______Acgomplishment\

28
§§ Get Along - Makes Me Happy
63  With Others . . Less W / D Feel
zu communityBetter Quality Less Worry St oa Health
%0 In ‘ £SS Sless Better Job y
&© Control

/ Spend Time
Feel Good With Family

Buy Oth ‘ Commo Do Other
______ Things!__J |~ _____ Held Ideas > PN

i \~
32 Children Handle~.<} Save .
83 Life’s Problems \ > _
62 s | Wil (Not)
53 ave . More Car Be Sick)
28 e Sic
Lo Money \/Kids don’ Children Learn More Accidents

Gain Have More
Knowledge ____Choices
TFamily lives\| | | \epien \

raised here
Outdoor

Recreation

Affordable
Living

Education
System

ATTRIBUTE

Air
Quality
Things are
local/accessible

LDS

PopulationChurch Good Place for
Taxes Gprowth Chure Family/Children

High Income
Level

Traffic

Scenic

Employment / Business opportunities The People Beauty Infrastructure






UTAH IS GROWING

TODAY ' 2050

There are ' ‘ By 2050 there will
( ) be 5.4 mullion -

3 mallion :
people the population
living in

Utah

will nearly
double in 35

years!




11 TOPICS

Utahns’ values guided the
selection of 11 topics
critical to the future
of Utah.

HOW TO CREATE A VISION:

THE PROCESS

UTAHNS’
VALUES

Values studies told us not

Just what Utahns care

about, but why they care
about those things.

ACTION TEAMS

Experts from across the
state studied the topics and
helped shape potential
scenarios for the future.




SCENARIOS

8 ACTION TEAMS

OF 400 EXPERTS WORKED FOR 18

MONTHS TO DEVELOP POTENTIAL [
SCENARIOS FOR UTAH’S GROWTH

ACROSS EACH TOPIC.




THE SURVEY

53,000 UTAHNS

WEIGHED IN ON EACH TOPIC AND
EACH SCENARIO, TELLING US
WHAT THEY WANT UTAH TO
LOOK LIKE IN 2050.




THE VISION

A COMBINATION

OIESSIUIRVIE NS RIESIUIETES VA SEN =58
AND ACTION TEAM INPUT
FORMED A VISION FOR
UTAH'S FUTURE.




WHAT WE WERE ABLE TO DO

11 issues that affect the future of Utah
400 Utah experts brought together to develop choices for 2050

52,845 Utahns responded to the survey

- The best understanding ever of what
Utahns want for the future.

The largest statistical database Dan Jones/Cicero has ever analyzed




The Your Utah, Your Future survey garnered more
public participation than any such project ever has.

Envision Utah Quality Growth Strategy
(Wasatch Front and Back—1998) Show Your Love, San Diego

Southern Nevada Strong

(Central Florida)

F'FTV_.EgEYVAPD The original Fnvision Utah 1999
pinbetm survey held the record for many

Heartland 2050 PLANITULSA (Atanta, GA) L AUTHORITY years with 20,000 public responses.
(Omaha, NE) (Tulsa, OK) Louisiana Speaks , o

(Southern Louisiana after Katrina)



VISTONS ON 11 TOPICS
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Priorities for the State of Utah

Water

Education

Air quality

Healthcare

Housing and cost of living
Economic development and jobs
Healthy living

Energy

Preparation for disasters
Transportation

Natural lands

How our towns and cities grow
Outdoor recreation
Agriculture

Arts and culture

6.4
6.2
6.2
6.1
6.0
6.0
5.9
5.9
5.8
5.7
5.7
5.7
5.6
5.5

5.0 A Envision

kLA Utah How we grow matters,




Performance on Priorities for the State of Utah

Outdoor recreation

Economic development...

Healthy living

Natural lands

Arts and culture
Preparation for disasters
Agriculture
Transportation
Healthcare

Housing and cost of living
Energy

Water

How our towns and cities...

Education
Air quality

4.9
4.9
4.9
4.8
4.7
4.7
4.7
4.6
4.6
4.6
4.6
4.1
3.4

7

4

Envision
Utah How we grow matters,



VISION
FOR 2050

SAFE, SECURE,
RESILIENT

PROSPEROUS

NEIGHBORLY, HEALTHY,
FAIR, CARING BEAUTIFUL, CLEAN
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2014 Quality of Life Master Map Dorinant pathzy

Secondary Pathway

Future generations Peace of mind M Happiness

Enjoyment
Financial loy Freedom
Belonging Security Security
Satisfaction
Quality of life
Bett
5 er_ Less stress/
community | Loss of
Feel safe e aX control
Better /\ Trust in
future/life Healthier Provide for government
S dti / others Do other
fper? {!n.'le W Retain family/ things
amily/friends people N \
I\ \
N\ Iy
V : More choices/
Economic Strain on resources
Children trength/weakness opps
learn

Good place to Enjoy outdoors

Sgve time/ convenient
raise children

Save more

A N—
’ / Family frlendly V i / Traffic/ \

Education ; Overbeari
Crime ) . congestion verbearing
Outdoor Alraualty System - Things Federal
Education ! local / Population ~ Gov't
Shared recreation/ Good  Cost of : P
system Rural I Scenic beauty e living accessible growth
iversi i values [
Diversity | lifestyle Affordable cm

- Ef.ﬁ! Envtllswn



UTAHNS’ VALUES
SAFE AND SECURE ENVIRONMENT

PEACE OF MIND /
PERSONAL SECURITY

FEEL SAFE /
BETTER SENSE OF COMMUNITY

GOOD PLACE TO RAISE CHILDREN /
SPEND TIME WITH FAMILY AND FRIENDS

PEOPLE AND FAMILY FRIENDLY /
SHARED VALUES / CLOSE-KNIT
COMMUNITY




UTAHNS’ VALUES
COST OF LIVING AND ECONOMIC OPPORTUNITY

FINANCIAL SECURITY /
FUTURE GENERATIONS

PROVIDE FOR FAMILY /
DO MORE / ENJOY BETTER LIFE

EARN MORE / SAVE MONEY

JOBS / ECONOMIC OPPORTUNITY /
COST OF LIVING




UTAHNS’ VALUES
SCENIC BEAUTY AND OUTDOOR RECREATION

HAPPINESS /
PERSONAL ENJOYMENT

LIVE HEALTHIER / BETTER LIFE

ENJOY OUTDOORS /
SPEND TIME WITH FAMILY AND
FRIENDS

OUTDOOR RECREATION / SCENIC BEAUTY




UTAHNS’ VALUES
POOR AIR QUALITY

LACK OF SECURITY /
FUTURE GENERATIONS

STRESS / WORRY ABOUT
PEOPLE AND FAMILY LEAVING

ILLNESS / LACK OF HEALTH
FOR SELF AND FAMILY

POOR AIR QUALITY



UTAHNS’ VALUES
OVERBEARING FEDERAL GOVERNMENT

(LACK OF) FREEDOM

LOSS OF CONTROL /
DIMINISHED TRUST

ECONOMIC WEAKNESS /
CHILDREN LEAVE

OVERBEARING FEDERAL
GOVERNMENT




Air Quality Values: Well Being

Sense of Well Being
Better Quality of Life/Less Worry
Maintain Health/Keep Family Healthy
Good Health

Good Air Quality

Good air quality is integral to maintaining my personal health and
my family’s good health. No one should have to worry about the air
they are breathing or the impact on their health. Good health is key
to a better quality of life for me and ultimately a sense of well-being.

Somewhat Agree = Strongly Agree

« Influentials, Salt Lake City residents, Liberals and Ages 65+ are more
likely to ‘completely agree’ with all three positive messaging positions.




Negative Ladder Orientations: Lose Freedom

Poor air quality can take a serious toll on both your physical and your
mental health. When you are forced to stay indoors you just can’t do all of
the things you really want to do, and you feel restricted and confined.
Ultimately, it makes me feel I've lost my sense of personal freedom.

Lose Ereedom Somewhat Agree = Strongly Agree
Feel Restricted/Confined/Loss of Control

80%

Can’'t go Outdoors 29%

Poor Physical/Mental Health

Poor Air Quality







I | HOW DO WE ACHIEVE THIS FUTURE?

¥ A
CORNERSTONE 2

HOMES, BUILDINGS,
LANDSCAPING, & CARS
OF THE FUTURE

CORNERSTONE 4

il

A THRIVING | PEOPLE PREPARED FOR
RURAL UTAH THE FUTURE
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Education’s Three Priorities Betrer e for future

generation
38%

Independence

o . Strong families 7%

> Success/Accomplishment _EL’O%

< 16% Empo%?rment Jov/Happi

Q) oy/Happiness
> R
T
Gives me confidence we have Gives students the

8 1] the best resources available . confidence to pursue communit&lsocietylState Strengthens trg)e

D = for education Creates a better quality of goals/prepares them 8% economyrattracts better
oo 6% life/lifts families out of for life : companies argd industries
c C 23% 10%

o o

> M

n
Al

More focused
More likely to attention on the
) believe collﬁge isin / S — }o and b stuggnts
= reac Access to better . Students gain Education is 0
s . ) ower o

© 7% jobs Greater inngvation Te"’i‘rcnhp%\‘,‘g? lity “worEing together” knOWIS?((ijl e and Improved person%lllj}/ valued

c 0% and crg,'atlwty 6% % 2304 opportunities and °

o 5% More and better fewer barriers

oM - resources are 6%

made available
5%

More career-

Q  more affordable -
More More educational More ; 7%
9 20
S 11% supgort for | opportunities for Jower | support for foscﬁﬁg%gﬂgaﬁgﬁ'c
o) SL income/minority diversity . - 7%
= . programs students 1% ° | - A ) High levels of .
= More emphasis % 5% A @0 IS =~ parental L
= on STEM .~"High teacher - Higher "*~.  School '~. enga%ement N
< 9% i quality salaries for % funding 13% Individualized
N, 16%  ~. teagc@ers X 9% . eduscoetlon
i ~. . b -7 0 (]
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Based on 1st and 2" Most Important Issues









