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 Davis County (2003)
 9 cities/1 county

 Salt Lake County (2003)
 1 city/1 county

Great Salt Lake Shoreland Plans



(2004)



(2005)

Wasatch Choices for 2040



(2007)



Downtown Rising (2007)



(2008)



(2008)



(2010)



(2010)
 More than 16,000 

residents 
participated

 Over 25,000 
comments



2010



• Envision Tomorrow Plus

• Form‐Based Code

• Assessing Barriers to TOD

• Demonstration Sites to Apply 
the New Tools

2011 to 2013



2013 to 2015





Envision
Utah
Process

Stakeholders

Values

Scenarios

Vision

Scenarios

Public 
Choosing



“A Bear in the Woods”



American Plastics Council
It’s the late 80’s and the planet is 
drowning in garbage—plastics 
becomes a symbol for the problem.

Industry had same favorability rating as 
tobacco.

More than 250 pieces of restrictive 
legislation at state and local levels.



Consumer Erosion Undercut Policy-maker Progress

45% - Benefits

31% - Risks

1987

63% - Risks

26% - Benefits

1992
Opinion Survey: Do the benefits of plastic outweigh the risks of plastic, or do the risks of plastic 

outweigh its benefits?



“Raining Plastic” – Campaign Before Values Strategy



Me

Plastics

Durability
Shatter Resistance

Medical Uses
Food Protection

Living Safer,
Healthier Lives

Less Worry Over 
Personal and Family 

Health and Safety

Improved Personal and
Family Quality of Life
Leading to Greater

Peace of Mind

Benefits of plastics that deliver less stress and worry over 
personal and family health and safety and sense of peace of 
mind help the public conclude benefits of plastics outweigh 
environmental risk.

Consistent execution in support of 
the strategic framework



“The End” – Final ad





Hurricane



Steel Feel the Strength: Recycle



Steel Feel the Strength: Shark Cage
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Not crowded/Not a lot of people

Shopping is 
inaccessibleLess crime/ safer 

community

Costs money

Can’t do
other things

Children/Family 
are safe

Less traffic

Takes time

Disrupts routine

Have fewer 
choices

Must travel

Healthcare
unavailable

Less (more) stress/
(Not) Relaxing

Outdoor 
recreation

Can enjoy the 
outdoors

Peace of mind

Feel safe

Less worry

Spend time with 
family/friends

Healthy lifestyle

Better quality of life

Education 
system

Kids have a
better future/
opportunities

Lack of 
things to do

I’ve done a 
good job

Self esteem
Personal happiness

Personal 
satisfaction

Personal 
security

Makes life
harder

Freedom

Well being

No environmental
impact

Open 
spaces

Can be 
alone

Cost of living

Does not attract 
business/industry

Makes me 
happy

People are 
neighborly/friendly

Neighbors look 
out for each 

other

Sense of 
community

Small town feeling

Accomplishment Belonging

Jobs/Work 
unavailable

Can’t earn 
money

Can’t provide 
for others

People leave
Wyoming

Weak economy

People don’t move to Wyoming

Personal 
happinessFreedom

Caring and Safe Community
Open Spaces/Great Outdoors

Remoteness

Can’t do other things

More worry

Economic Impact

Wyoming Values Pathways
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Community won’t 
become 
overpopulated

Overall Map: Envision Hawaii – Dominant Pathway
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Friendly people in 
community

Community supports / 
helps each other

Close/Connected 
Community

Peace of mind
Personal 
happiness

Small town 
feel

Know everyone 
in community

Have more 
space

Attracts the right type of 
people into community

Less crime/drugs

Community shares 
my values/beliefs

New people 
in community

Learn new things/ 
Increase my knowledge

Diversity 
of people

Shopping is 
close/accessible

Less Drive Time/ 
Commute

Saves me 
money

Relaxed/Quiet 
atmosphere

Spend time with 
family/friends

Cost of living

Can afford to 
live/buy a 
home

Affordable housing

Families don’t 
have to live 
together

Won’t 
leave 
community

Safe community

Jobs/Work 
available

I will make 
money

I feel safe

Less worry Makes me happy

Jobs/Work 
available

Educational 
system

Teaches the 
kids/future 
generations

Less construction/ 
development

Less traffic / 
congestion

Saves me time

Better 
roads

Do other things
Get along better 
with others

Can pay 
my bills

Maintain routine

Less frustrated

Children succeed/ 
become 
successful adults

Personal 
pride

Belonging

Personal 
security

Less stress

Have family/ 
friends here

Personal 
satisfaction

Peace of mind

Better quality of life

Accomplishment

Personal happiness

Enjoy life
More 
productive

Less worry

More say in 
community

Better/Improved 
community

Well being

Well being

Less stressLess stress

Well being

Ohana

Nature/ 
Environment

Respect 
the spirit of 
land / 
ocean

ʻOhana means family in an extended 
sense of the term.  It emphasizes that 
family and friends are bound 
together to cooperate and remember 
our ancestors and care and look out 
for our children’s future.

’Ohana can describe a community, a 
circle of friends, who share common 
goals and values.
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Superstition Vistas – Three Key Values Orientations

2
8

Weather
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Low Crime/ 
Less Societal 

Problems

No Illegal 
Immigration

Increasing 
Population

Air Quality/ Less 
Pollution*

I/Family Will be Safe

Less Worry

Less Traffic

Things are   
Local/ Accessible

Less Drive Time/ 
Commute

Spend Time With 
Family/Friends

Have Family/ 
Friends Here

Can Go Outdoors/       
Do Outdoor Activities

Healthier Lifestyle

Personal 
Security

Peace of Mind

Less Stress

Do Other Things

Neighbors 
Care/ Help 
Each Other

Sense of 
Community

Neighborly/ 
Friendly People

Doing a Good Job 
as a Parent

Children Have a 
Good Quality of Life

Air Quality/ 
Less 

Pollution*

Better Quality of Life

Personal 
Satisfaction

Affects My Mood

Get Along Better 
With Others

Adequate 
Infrastructure

Preserve 
Environment/ 
Open Space

Educational 
System

Children Learn 
More

Children 
Become 

Successful

Better Community/ 
Society

Jobs/Work 
Available

More Career 
Opportunities

Close Proximity 
to Different 

Places

Accomplishment Self Esteem

Secluded/Quiet 
Neighborhood

Scenic 
Beauty

Belonging

Family 
Oriented

In Control

Freedom

Personal Happiness

Lower 
Taxes/Cost 

of Living

Less Burden 
on Services

Financial 
Security

Well Being



Central Florida Quality of Life Decision Making Map
Attributes

Functional
Em

otional
Values

THE SUN / 
WEATHER

HAVE 
FAMILY 
HERE

CAN GO OUTDOORS / 
DO OUTDOOR ACTIVITIES

HEALTHY 
LIFESTYLE

SPEND TIME WITH 
FAMILY / FRIENDS

I CAN RELAX

LESS 
STRESS

PEACE OF MIND

PROLONGS LIFE

MAKES ME 
HAPPY

LOW CRIME

LESS TRAFFIC

SAVES ME TIME

DO OTHER 
THINGS

PERSONAL 
SECURITY

FAMILY LOVE

VARIETY OF 
THINGS TO DO

WELL BEING

THE BEACHADEQUATE 
INFRASTRUCTURE 

/ WELL 
MAINTAINED

PERSONAL 
ENJOYMENT

FEEL SAFE

PEACE OF MIND

SAFE/SECUR
E 

COMMUNITY

LESS WORRY

ROADS SAFE 
TO DRIVE

PLANNING 
FOR

GROWTH

QUALITY 
OF LIFE

ENJOY 
NATURE

NATURAL 
ENVIRONMEN

T

JOBS/WORK 
AVAILABLE

MAKE MORE 
MONEY

SPEND MONEY 
OTHER THINGS

LESS 
OVERCROWDING 

IN SCHOOLS

CHILDREN WILL 
LEARN BETTER

CHILDREN HAVE 
BETTER QUALITY OF 

LIFE

DO A GOOD JOB AS 
A PARENT

PRIDE

CAN BE 
ACTIVE

ENJOY 
LIFE

PERSONAL 
ENJOYMENT

THEME 
PARKS

BRING 
IN 

TOURIS
M

BENEFIT 
FLORIDA 

ECONOMY

LIMITED GROWTH

SELF 
SATISFACTION

THINGS 
LOCAL/ 

ACCESSIBLE

NEIGHBORLY 
/ FRIENDLY 

PEOPLE 

LARGE 
LOTS / 
YARDS

HAVE 
PRIVACY / 

NOT BOTHER 
OTHERS 

KIDS 
ARE 

SAFE

GOOD 
SCHOOL 
SYSTEM

THINGS  
ARE LOCAL 

/ 
ACCESSIBL

E

LESS 
STRESS

PERSONAL ENJOYMENT



Three Foundational Values Pillars

Nature and the 
Outdoors

High Quality 
of Life from 

Enjoyment in 
Family 

Friendly 
Activity 

Nature Allows

Peace of 
Mind and 
Security 

from Living 
in Safe and 

Secure 
Communities

Safe and 
Secure 

Communities
Education

Community 
and Parental 

Peace and 
Pride  

Through 
Good 

Educational 
Opportunitie

s
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Residents

San Diego

High cost of living, 
expensive housing, 

shortage of jobs

Can't afford to 
live, have to leave 

community

Worry, Stress, 
Poor Quality of Life 

Lack of well being, 
unhappiness,

no peace of mind 

The high cost of living 
and housing in San 

Diego, combined with 
the scarcity of good-

paying jobs, forces many 
residents (or their 

children) to live a lower 
quality of life or leave 
the area altogether , 

resulting in worry and 
stress and robbing them 

of peace of mind and 
happiness.

Key Barrier to Quality of Life:  
High Cost of Living

IIssues
• Housing
• Jobs/wages
• Cost of living
• Transportation 

costs

Can’t Afford 
To Live and 

Enjoy
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How does values‐based 
communication work?



Pg. 35



Exercise

Pg. 36



Values Research by Envision Utah



Envision Utah
Quality Growth Strategy
(1997)



Affordable 
Living

High Income          
Level Taxes

Crime
LDS                 

Church
Population         

Growth

The People
Infrastructure

Educational    
System

Good Place for 
Family/Children

Traffic
Scenic Beauty

Outdoor    
Recreation

Climate

Air 
Quality

ATTRIBUTES

FUNCTIONAL CONSEQUENCES

Save               
Money

Become a Victim of 
Crime

More               
Crowds

Have More     Choices

More Car    
Accidents

Save Time

Children            
Learn More

Children Handle Life’s 
Problems

Will (Not) Be 
Sick

PSYCHO-SOCIAL    CONSEQUENCES
Better Quality          

of Life

Feel Good

Do Other Things

Less Stress

In Control

Commonly           
Held Ideas

Feel Safe

Get Along           
With Others

Makes Me Happy

Less Worry

Spend Time        
With Family

Do a Better          
Job

Feel     
Healthy

Personal        
Security

Self Esteem

Peace                       
of Mind

Family                
Love Accomplishment

Self          
Satisfaction

Personal    
Enjoyment

Freedom

Self Esteem
PERSONAL VALUES

Buy Other       
Things

Gain         
Knowledge



Affordable 
Living

PERSONAL VALUES

PSYCHO-SOCIAL    CONSEQUENCES

FUNCTIONAL CONSEQUENCES

ATTRIBUTES

High Income          
Level Taxes

Crime
LDS                 

Church

Save               
Money

Population         
Growth

The People
Infrastructure

Educational    
System

Good Place for 
Family/Children

Become a Victim of 
Crime

Traffic
Scenic Beauty

Outdoor    
Recreation

Climate

More               
Crowds

Have More     Choices

Better Quality          
of Life

Feel Good

Do Other Things

Personal        
Security

Self Esteem

Peace                       
of Mind

Buy Other       
Things

Less Stress

In Control

Commonly           
Held Ideas

Family                
Love

Feel Safe

Get Along           
With Others

Makes Me Happy

Less Worry

Accomplishment

Self          
Satisfaction

Personal    
Enjoyment

Freedom

Air 
Quality

More Car    
Accidents

Save Time

Gain         
Knowledge

Children            
Learn More

Children Handle Life’s 
Problems

Will (Not) Be Sick

Spend Time        
With Family

Do a Better          
Job

Feel     
Healthy

Self Esteem



Affordable 
Living

PERSONAL VALUES

PSYCHO-SOCIAL    CONSEQUENCES

FUNCTIONAL CONSEQUENCES

ATTRIBUTES

High Income          
Level Taxes

Crime
LDS                 

Church

Save               
Money

Population         
Growth

The People
Infrastructure

Educational    
System

Good Place for 
Family/Children

Become a Victim of 
Crime

Traffic
Scenic Beauty

Outdoor    
Recreation

Climate

More               
Crowds

Have More Choices

Better Quality          
of Life

Feel Good

Do Other Things

Personal        
Security

Self Esteem

Peace                       
of Mind

Buy Other       
Things

Less Stress

In Control

Commonly
Held Ideas

Family                
Love

Feel Safe

Get Along           
With Others

Makes Me Happy

Less Worry

Accomplishment

Self          
Satisfaction

Personal    
Enjoyment

Freedom

Air 
Quality

More Car    
Accidents

Save Time

Gain         
Knowledge

Children            
Learn More

Children Handle Life’s 
Problems

Will (Not) Be Sick

Spend Time        
With Family

Do a Better          
Job

Feel     
Healthy

Self Esteem



Affordable 
Living

PERSONAL VALUES

PSYCHO-SOCIAL    CONSEQUENCES

FUNCTIONAL CONSEQUENCES

ATTRIBUTES

High Income          
Level

Taxes
Crime

Save               
Money

Population         
Growth

The People
Infrastructure

Educational    
System

Good Place for 
Family/Children

Become a Victim of 
Crime

Traffic
Business

Opportunities

Employment
Opportunities

Climate

More               
Crowds

Have More     Choices

Better Quality          
of Life

Feel Good

Do Other Things

Personal        
Security

Self Esteem

Peace                       
of Mind

Buy Other       
Things

Less StressIn Control

Commonly           
Held Ideas

Family                
Love

Feel Safe

Get Along           
With Others

Makes Me Happy

Less Worry

Accomplishment

Self          
Satisfaction

Personal    
Enjoyment

Freedom

Air 
Quality

More Car    
Accidents

Save Time

Gain         
Knowledge

Children            
Learn More

Children Handle Life’s 
Problems

Will (Not) Be Sick

Spend Time        
With Family

Do a Better          
Job

Feel     
Healthy

Self Esteem

Business
Opportunities

Employment
Opportunities

Provide Care
for Family



Affordable 
Living

PERSONAL VALUES

PSYCHO-SOCIAL    CONSEQUENCES

FUNCTIONAL CONSEQUENCES

ATTRIBUTES

High Income          
Level Taxes

Crime
LDS                 

Church

Save               
Money

Population         
Growth

The People
Infrastructure

Educational    
System

Good Place for 
Family/Children

Become a Victim of 
Crime

Traffic
Scenic Beauty

Outdoor    
Recreation

Climate

More               
Crowds

Have More    Choices

Better Quality          
of Life

Feel Good

Do Other Things

Personal        
Security

Self Esteem

Peace                       
of Mind

Buy Other       
Things

Less Stress

In Control

Commonly           
Held Ideas

Family                
Love

Feel Safe

Get Along           
With Others

Makes Me Happy

Less Worry

Accomplishment

Self          
Satisfaction

Personal    
Enjoyment

Freedom

Air 
Quality

More Car    
Accidents

Save Time

Gain         
Knowledge

Children            
Learn More

Children Handle Life’s 
Problems

Will (Not) Be Sick

Spend Time        
With Family

Do a Better          
Job

Feel     
Healthy

Self Esteem
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2007 Values Map: New Pathways
Peace of 

Mind Personal 
Enjoyment

Self Esteem

Makes Me Happy

Will (Not) 
Be Sick)

Better Quality 
of Life

Do a 
Better Job

Freedom
Family 
Love

Personal 
Security

Affordable 
Living

Save Time

Do Other 
Things

Less Stress
Less Worry

Get Along 
With Others

Self 
Satisfaction

In 
Control

Feel 
Healthy

Accomplishment

Self Esteem

High Income 
Level

Traffic

Feel Safe

More Car 
Accidents

Spend Time 
With Family

Air 
Quality

Become Victim 
of Crime

Save 
Money

Feel Good

Population 
Growth

Climate

Infrastructure

Buy Other 
Things

More 
Crowds

Children Handle 
Life’s Problems

Commonly 
Held Ideas

The People

Taxes

Crime

Have More 
Choices

Gain 
Knowledge

Children Learn More

LDS 
Church Good Place for 

Family/Children

Outdoor 
Recreation

Scenic 
Beauty

Education 
System
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Things are 
local/accessible

Family lives / 
raised here

Family lives / 
raised hereNo 

diversity

Kids don’t 
understand 

others

Nothing in 
common

Part of 
community

Belonging

Employment / Business opportunities







YOUR UTAH. YOUR FUTURE.
H O W   T O   C R E A T E   A   V I S I O N :

T H E   PROC ES S



YOUR UTAH. YOUR FUTURE.

S C E N A R I O S



YOUR UTAH. YOUR FUTURE.

T H E   S U R V E Y



YOUR UTAH. YOUR FUTURE.

T H E   V I S I O N



11 issues that affect the future of Utah

400 Utah experts brought together to develop choices for 2050

52,845 Utahns responded to the survey

WHAT  WE  WERE  ABLE TO  DO

The best understanding ever of what 
Utahns want for the future.
The largest statistical database Dan Jones/Cicero has ever analyzed 



YOUR UTAH. YOUR FUTURE.

Southern Nevada Strong

(Central Florida)

23,000

28,000

20,000

5,000

1,000 52,845

8,000

The Your Utah, Your Future survey garnered more
public participation than any such project ever has.

7,000

The  original  Envision Utah 1999 
survey held the record for many 

years with 20,000 public responses.Heartland 2050
(Omaha, NE)

PLANiTULSA
(Tulsa, OK)

(Atlanta, GA)

Louisiana Speaks
(Southern Louisiana after Katrina)

Show Your Love, San Diego

53

Total Survey Responses

Envision Utah Quality Growth Strategy
(Wasatch Front and Back—1998)



VISIONS  ON  11  TOPICS



6.4
6.2
6.2
6.1
6.0
6.0
5.9
5.9
5.8
5.7
5.7
5.7
5.6
5.5

5.0

Water
Education
Air quality
Healthcare

Housing and cost of living
Economic development and jobs

Healthy living
Energy

Preparation for disasters
Transportation
Natural lands

How our towns and cities grow
Outdoor recreation

Agriculture
Arts and culture

Priorities for the State of Utah
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5.7
5.1
4.9
4.9
4.9
4.8
4.7
4.7
4.7
4.6
4.6
4.6
4.6

4.1
3.4

Outdoor recreation
Economic development…

Healthy living
Natural lands

Arts and culture
Preparation for disasters

Agriculture
Transportation

Healthcare
Housing and cost of living

Energy
Water

How our towns and cities…
Education
Air quality

Performance on Priorities for the State of Utah



SAFE,  SECURE,  
RESIL IENT

VIS ION  
FOR  2050

PROSPEROUS

NEIGHBORLY,  
FAIR ,  CARING

HEALTHY,  
BEAUTIFUL ,  CLEAN





2014 Quality of Life Master Map
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Education 
system

Children 
learn

Better 
future/life

Enjoy outdoors

Healthier

Outdoor 
recreation/
Scenic beauty

Good 
jobs

Earn money/ 
Save more

Education 
system

More choices/
opps

Provide for 
others

Less stress/
relax

Do other 
things

Feel safe

Security

Quality of life

Peace of mind Happiness

Shared 
values

Family friendly

Better
community

Freedom

Spend time w/ 
family/friends

Satisfaction

Enjoyment

Belonging

Diversity

Air quality Things 
local /

accessible

Save time/ convenientGood place to 
raise children

Overbearing 
Federal 
Gov’t

Trust in 
government

Population 
growth

Strain on resources

Rural 
lifestyle

Loss of 
control

Economic 
strength/weakness

Retain family/ 
people

Cost of 
living

Crime

Affordable 
housing

Traffic/
congestion

Financial 
Security

Future generations

Dominant Pathway
Secondary Pathway



U TA H N S ’   VA L U E S
SAFE  AND  SECURE  ENVIRONMENT

PEOPLE AND FAMILY FRIENDLY / 
SHARED VALUES / CLOSE‐KNIT 
COMMUNITY

GOOD PLACE TO RAISE CHILDREN /
SPEND TIME WITH FAMILY AND FRIENDS

FEEL SAFE / 
BETTER SENSE OF COMMUNITY

PEACE OF MIND / 
PERSONAL SECURITY



JOBS / ECONOMIC OPPORTUNITY /
COST OF LIVING

EARN MORE / SAVE MONEY

PROVIDE FOR FAMILY /
DO MORE / ENJOY BETTER LIFE

FINANCIAL SECURITY / 
FUTURE GENERATIONS

U TA H N S ’   VA L U E S
COST  OF  LIVING  AND  ECONOMIC  OPPORTUNITY



OUTDOOR RECREATION / SCENIC BEAUTY

ENJOY OUTDOORS /
SPEND TIME WITH FAMILY AND 
FRIENDS

LIVE HEALTHIER / BETTER LIFE

HAPPINESS /
PERSONAL ENJOYMENT

U TA H N S ’   VA L U E S
SCENIC  BEAUTY  AND  OUTDOOR  RECREATION



U TA H N S ’   VA L U E S
POOR  AIR  QUALITY

POOR AIR QUALITY

ILLNESS / LACK OF HEALTH 
FOR SELF AND FAMILY

STRESS / WORRY ABOUT 
PEOPLE AND FAMILY LEAVING

LACK OF SECURITY /
FUTURE GENERATIONS



U TA H N S ’   VA L U E S
OVERBEARING  FEDERAL  GOVERNMENT

OVERBEARING FEDERAL 
GOVERNMENT

ECONOMIC WEAKNESS /
CHILDREN LEAVE

LOSS OF CONTROL /
DIMINISHED TRUST

(LACK OF) FREEDOM



Air Quality Values: Well Being

Pg. 65

Good air quality is integral to maintaining my personal health and 
my family’s good health. No one should have to worry about the air 
they are breathing or the impact on their health. Good health is key 
to a better quality of life for me and ultimately a sense of well-being.

BASE: ALL QUALIFIED RESPONDENTS
Q305. To what extent do you agree or disagree that the following statement is personally relevant to you?

15% 39% 40% 94%

  Somewhat Agree   Strongly Agree

Good Air Quality

Good Health

Maintain Health/Keep Family Healthy 

Better Quality of Life/Less Worry 

Sense of Well Being 

• Influentials, Salt Lake City residents, Liberals and Ages 65+ are more 
likely to ‘completely agree’ with all three positive messaging positions.



Negative Ladder Orientations: Lose Freedom

Pg. 66

Poor air quality can take a serious toll on both your physical and your 
mental health. When you are forced to stay indoors you just can’t do all of 

the things you really want to do, and you feel restricted and confined. 
Ultimately, it makes me feel I’ve lost my sense of personal freedom.

BASE: ALL QUALIFIED RESPONDENTS
Q325. To what extent do you agree or disagree that the following statement is personally relevant to you?

Poor Air Quality

Poor Physical/Mental Health

Can’t go Outdoors

Feel Restricted/Confined/Loss of Control

Lose Freedom

29% 29% 23% 80%

  Somewhat Agree   Strongly Agree



To be implementable, a vision must 
satisfy the values, hopes, and dreams 
of present and future residents.



A NETWORK OF 
QUALITY COMMUNITIES

HOMES, BUILDINGS, 
LANDSCAPING, & CARS 

OF THE FUTURE

PEOPLE PREPARED FOR 
THE FUTURE

A THRIVING 
RURAL UTAH

C O R N E R S T O N E   1

HOW  DO  WE  ACHIEVE  TH IS  FUTURE?

C O R N E R S T O N E   2

C O R N E R S T O N E   4C O R N E R S T O N E   3



Based on 1st and 2nd Most Important Issues

High levels of 
parental 

engagement
13%

Smaller class 
size
7%

Make education 
more affordable

11%

Individualized 
education

5%

More emphasis 
on STEM

9%

More career-
focused and basic 

skills education
7%

More and better 
resources are 

made available
5%

Students gain 
knowledge and 

skills
23%

Teacher quality 
improves

6%
Improved 

opportunities and 
fewer barriers

6%

Commitment to and 
power of

“working together”
8%

More focused 
attention on the 

students
6%Education is 

personally valued
6%

Access to better 
jobs
10%

More likely to 
believe college is in 

reach
7% Greater innovation 

and creativity
5% 
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e

Creates a better quality of 
life/lifts families out of 

poverty
28%

Gives students the 
confidence to pursue 
goals/prepares them 

for life
23%

Gives me confidence we have 
the best resources available 

for education
6%

Strengthens the 
economy/attracts better 

companies and industries
10%

Better life for future 
generation

38%

Pride
6%

Strong families
10%

Empowerment
7% Joy/Happiness

12%

Success/Accomplishment
16%

Independence
7%

Contributes to the 
community/society/State

28%

More educational 
opportunities for lower 

income/minority 
students

5%

More 
support for 

diversity
1%

More 
support for 

ESL 
programs

2%
School 
funding

9%
High teacher 

quality
16%

Higher 
salaries for 
teachers

9%

Education’s Three Priorities






